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The year was 1987, the place was Hale House, and Joel Stitzel, 
AB’88, had a date with destiny.

Stitzel, who drew various comic strips for the Maroon as an 
undergrad, was asked to create the design for the house’s fund-
raising T-shirt. The infamous slogan, as Stitzel recalls, was cre-
ated by Patrick Paulin, AB’92: “Hell Does Freeze Over.” 

The slogan has been repurposed for many other T-shirts 
over the years, but some aspects of the original shirt have 
been forgotten, such as Stitzel’s image of the U of C phoenix 
standing atop a pile of ice cubes. The original also included 
a Latin motto, “Crescat Tutula, Universitas Ditetur,” which 
“was supposed to translate as, ‘By Increasing Tuition, Let the 
University Become Enriched,’” Stitzel says. “But I was relying 
on a guy named Dan, who swore up and down that he knew 

Latin—as I’d never taken it—for the translation, and it might 
not be entirely correct.”

The T-shirts, which were simple black ink on white cotton, 
were a monster hit, raising so much money for Hale House 
“that there was a half-serious discussion of ‘seceding’ from the 
Shoreland, so we wouldn’t have to share it with the rest of the 
dorm,” says Stitzel. “How we were supposed to get to and from 
the ninth floor without using building resources like the eleva-
tors and staircases was never properly fleshed out.”

Until recently, such T-shirts would have ended up—as Stit-
zel’s did—buried in a box in the basement. Now the Library’s 
Special Collections Research Center, where papers and other 
objects documenting University history are housed, is trying 
to fill out its T-shirt holdings. The shirts may still end up in 
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Mike Moebs, MBA’75, has two. One lists Chicago’s Nobel 
laureates in economics. The other has a photo of Milton 
Friedman and George Stigler walking down a Hyde Park 
street. “Either U of C T-shirt always, always gets someone to 
come up to me and start a conversation,” he writes. Sadly, 
his interlocutors “are almost always older, distinguished 
men. Seldom do young, good-looking, intelligent, rich women 
approach me, which just reinforces that economics is the 
dismal science.” 
 “I have one of the T-shirts that has an outline of a bron-
tosaurus with fangs looming over an outline of a person,” 
writes Alison Banger, AB’03. “The brontosaurus is labeled 

‘The University of Chicago,’ and the person is labeled ‘My 
soul.’” Once while wearing it, Banger recalls, “A woman 
came up to me and said, ‘I’m so sorry. You must really hate 
your school.’  I replied, ‘No, no, I love it!’ but she was clearly 
not convinced. Later in the afternoon, another woman came 
up to me grinning and said, ‘I LOVE your T-shirt.  I went to 
the University of Chicago too!’ QED.” 
 The annual T-shirt for the Model United Nations, writes 
Sendhil Revuluri, AB’94, is traditionally printed in English and 
the six official languages of the UN. “World peace in four days 
or your money back” was his favorite. “We were careful to 
ensure that the last line said—in Chinese—‘Just kidding!’” 
 David Strubbe, SB’05, caught a glimpse of his favorite “in 
Woodward my first quarter in fall 2001. I never saw it again,” 
he writes. It read, “Universitas Chicaginiensis/ Universitatis 
Chicaginiensis/ Universitati Chicaginiensi/ Universitatem 
Chicaginiensem/ Universitate Chicaginiensi. I wish I had 
declined the University of Chicago sooner.” 
 Candace Wang, AB’07, nominates the Kuviasungnerk 
and Kangeiko T-shirt from 2008: “Because the University of 
Chicago just isn’t intense enough.”

a box in the basement, but it will be an archival box, kept at 
a constant temperature and humidity—and the garments 
will be available for research and exhibitions. “We treat the 
T-shirts with just as much care as we do any of our other col-
lections,” says accessions manager Robin Secco. 

So far, Special Collections has about 20 shirts, as well as 
a kimono commemorating a baseball game played against 
Japan’s Waseda University in 1925. “I wouldn’t call what we 
have a collection,” says University archivist Daniel Meyer, 
AM’75, PhD’94. “I would call it ‘a gathering.’” For archivists, 
“collection” has a specific meaning: it’s intended to be com-
plete or comprehensive. “There are obviously many T-shirts 
that we would like to have that aren’t here.”

Since Special Collections has no acquisitions funds what-
soever, it is entirely dependent on donations. Many of the 
shirts “come in at the bottom of a box” when professors or 
administrators clean out their offices and donate papers, says 
Meyer. “Maybe there’s a T-shirt there, maybe a mug, maybe a 
paperweight.”

University T-shirts tend to fall into three primary categories. 
There are “generalized messages,” Meyer says. “‘Where Fun 
Comes to Die’ is a T-shirt that works for the whole campus.” 
(This is Secco’s favorite, tied with the “Reg Rat” shirt: “He’s 
kind of cute,” she says of the rat, shown below, far right.)

T-shirt models pictured on page 14:
Row 1. Tom Weingartner, chair of physical education and 
athletics; Susan Art, dean of students in the College;  
Erica Fagin, Class of 2012; Jarrod Wolf, Class of 2010.

Row 2. Ted Cohen, AB’62, professor of philosophy;  
Bill Michel, AB’92, MBA’08, associate dean for student life; 
Isis Smalls, Class of 2012; Ted O’Neill, AM’70, dean  
of College admissions. 
 
Row 3. Herman Sinaiko, AB’47, PhD’61, professor of 
humanities; Veronica Gonzalez, Class of 2009; Diane 
Herrmann, SM’76, PhD’88, senior lecturer, mathematics; 
Allen Sanderson, senior lecturer, economics.
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There are “cause-related shirts,” such as one created for the 
1992–93 Law Women’s Caucus, which juxtaposes a gorgon’s 
head with antifeminist statements made by televangelist Pat 
Robertson. Then there are T-shirts that commemorate a spe-
cific event, such as the October 1993 inauguration of Presi-
dent Hugo Sonnenschein: “Let the Sonnenschein in.” In some 
cases, these shirts have so much information, “they are almost 
the equivalent of a paper document,” says Meyer.

The era of the logo T-shirt began in the 1960s, says Meyer, 
when the technology for printing T-shirts became much 
cheaper. Soon afterward, students in campus housing and vari-
ous clubs began creating shirts for fund-raising purposes, a tra-
dition that is very much alive and well today. The humble tee 
with the snarky logo (and some of them are all but unprintable) 
“conveys something about how the University understands 
itself, how students in particular understand themselves,” says 
Meyer. “It’s an important part of the documentary record.” 
 
Alumni or students who would like to donate a University 
T-shirt should contact Robin Secco at rsecco@uchicago.edu. 
Any documentation, even an approximate date, is very wel-
come. As to the shirt itself, “the condition doesn’t matter, as 
long as you can read it,” she says. “And if it’s been washed, that 
would be highly desirable.” 

 

•  Where fun comes to die (the winner in our unofficial poll)

•  Chicago dating—the odds are good, but the goods are odd

•  University of Chicago: When you sleep, we study

•  Where the squirrels are cuter than the girls

•  Where the squirrels are more aggressive than the guys

•  The level of hell Dante forgot

•  If it were easy, it’d be your mom

•  U of C: Not UIC since 1892 

•  If I wanted an A, I would have gone to Harvard


